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Directions: Choose the best answer.

1. The word “we” in line 21 (paragraph 3) refers to
A. websites —
_-

B. their friends and families
C. people L S

D. a Harvard university student

th

2. The word “interactive” is closest in meaning to
A. involving communication between people
B. liked, enjoyed, or supported by many people
C. without waiting or thinking

D. fast or sudden

3. The word “express” in line 41 could best be replaced by . .

A. write
B. discuss
C. spread

D. show

4. According to the passage, why is the social networking trend spreading so rapidly?
A. People are interactive.
B. People are social.
C. People are communicating.

D. People love work.

5. According to the passage, what make Social Network site very popular?
A. Social networking sites are full of photographs.
B. Social networking sites are commutative.
C. Social networking sites are attractive.

D. Social networking sites are interactive and personal.




6. Which of the following statement is NOT true?
A. In the past, the communication on the internet went in only one way.
B. People enjoy using social networking sites because someone forces them.
C. The internet is a good way to socialize and communicate.

D. Teens say that online communication can make people keeping in touch.

7. Which of the following can you infer from the passage?
A. Today, people like to connect with others and they are social.
B. In Japan, people don’t join Facebook. They know only Mixi.
C. Social networking sites become popular for only teenagers.

D. E-mail and instant message are the most popular site for people.

8. Base on the reading, what can you infer about social networking sites?
A. Social networking sites are popular only in the United States.
B. Websites are popular because they are cheaper than cell phone.
C. For young adults, they can find their jobs from YouTube.
D. On social networking sites, people can see what their friends are doing

and thinking.

9. All the following are part of social networking sites in nowadays except
A. Twitter
B. Bebo
C. Camera360
D. Facebook

10. What is the main idea of this passage?
A. Sarah enjoys meeting and communicating with other.
B. The growing popularity of social networking sites.
C. The websites are free to use.

D. Social networking sites first become popular with college student.
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A. Read the questionnaire below and answers the questions. Then interview your

partner and write your partner’s answers.

How connect are you ?

Question My answers Partner’s answers

1. How much time do you spend on

the internet each day?

2. What do you do on the internet?

3. Are you part of a social network
such as Facebook, Instagram, Twitter

etc.? If yes, which one?

B. Read the definitions of each words. Then complete each sentence

connect (v.)  join together so as to provide access and communication \

spread (v.)  extend over a large or increasing area.

message (n.) a short piece of written or spoken information that is given
or sent to someone

express (v.)  to say or show how you think or feel

especially (adv.) very much; more than usual or more than other people /

~

1. If I'm not there when you call, leave a

2. | love milk, the chocolate milk.

3. Mary and Tom always to their son, even though they live

far away.

4. The fire very rapidly because of the strong wind.

k 5.1 would like to my thanks for your kindness.
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Text 1 The Popularity of Social Networks

For many people, especially the teenager, communicating on the Internet has
become an essential part of life. E-mail and instant message, because of their ease and
speed, have partly replaced face to face meeting and telephone conversation.

Teens say that online communication can create a feeling of separation between

Social networking sites become more
and more popular every day, and they are
popular all around the world. In Japan,
the top site is Mixi. In Europe, it is Bebo.

% The most popular site in Latin America
~is Orkut. In the United States, the top site
is Facebook. In fact, Facebook is one of
the most popular social networking sites in
the world. A Harvard University student
started Facebook in 2004, and it spread to

finnw : https://cjamgroup.co.uk/wp-content/uploads/

2014/11/social-media-meeting-625x576.jpg more than 400 million users in just a few

years.
Why is the social networking trend :
spreading so rapidly? One reason that i 3 ﬂa\fH
these websites are popular is because
people are social. We like to communicate
with other people. Most people like to stay
closely connected to their friends
and family. The Internet is a good way to
socialize and communicate, and social

. . o finam : http://38efgd1we2bo3jdpelggocjn.com/wpcontent/
networking sites allow people to do this in

uploads/sites/85/2015/12/social-media-rewards jpg
many ways.

Social networking sites are interactive and personal. People can share
photographs of themselves and of others. They can tell people what they are doing at
any moment and keep in touch. They can post a link to a site with their favorite song
or band. They can join groups with others who share their interests. Many people post
videos of themselves on site like YouTube. Other users can comment on these photos

and videos. This interaction makes these websites become more popular.
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Another reason that social networking sites are popular is because the users
write what is on the site. In the past, websites only had information for users to read.
In this way, website were like newspaper or television. All of the communication went
in only one direction: from the website to the users. In the past, the average person
didn’t contribute to the websites. Today, the Internet is more interactive than it was
in the past. Now anyone can have their own website, blog, or page on sites like
Facebook. Readers are now also writers and can easily add material to the Web.

People can express their own ideas, and they can put their own experiences online.
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Social networking sites first become popular with college students. At one
college, students said that they spent almost two hours every day just on Facebook.
Teenagers also use these sites to stay connected with their friends. These days, even

older people are using social networks. /Scan here for listenina
The Internet keeps changing, but one trend is clear: to the audio

People enjoy using websites that let them connect

with others. They like to express themselves and

communicate online.

ﬁu’lz Skills for Success READING AND WRITING 2,
Oxford University Press, P.6-7
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Words

Parts of
Speech

Meanings

AMUNUTY

especially

ad].

very much; more than usual or more than

other people or things

gy
Y1984

essential

ad].

necessary or needed

FwTu

separation

a situation in which two or more people or

things are separated

NN NBDDAN

social

network

a website or computer program that allows

people to communicate and  share

information on the internet using a computer

or mobile phone

Gulas
LA3DUIENY
Ay

spread

to (cause to) cover, reach, or have an effect

on a wider or increasing area

nszae LU

rapidly

very quickly; at a great rate

2819579157

socialize

to spend time when you are not working with
friends or with other people in order to enjoy

yourself

AURFLIAU

to give permission for someone to do something,

or to not prevent something from happening

interactive

(of two people or things) influencing or

having an effect on each other.

moment

a particular time or occasion

keep in touch

in or into communication

interest

the feeling of wanting to give your attention
to something or of wanting to be involved

with and to discover more about something

ANnuaula




Words Meanings AU

average . the result you get by adding two or more Aade
amounts together and dividing the total by

the number of amounts

contribute : to give something, especially money, in order aﬁuayu
to provide or achieve something together

with other people

material . a physical substance that things can be made Lﬂ%‘ladﬁaﬁmq

from
express . to show a feeling, opinion, or fact LERIDDnN

online . Controlled by or connected to another msidousaruy
computer or to a network. Connected to the | szUULATBUE
Internet or World Wide Web NNADNNUADS

instant . happening or coming immediately UM/
connect ! to join or be joined with something else Feuse

become . to start to be nanendu

i - https://dictionary.cambridge.org/

w ® E £ @ flickr

SUNY

Fanam https://www.pinterest.com/pin/164944405082519029/
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Directions :

1. Write what you already know about “The Popularity of Social Networks” in Column K.

2. Write what you want to learn about “The Popularity of Social Networks” in Column W.

3. Write what you have learned about “The Popularity of Social Networks” in Column L.

K W L
(What | know) (What | want to know) (What | have learned)
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C. Vocabulary Reinforcement

Directions: Complete the sentences with the following words.

popular teenager online communication trend

interactive interest contribute blog connect

. Peter is an person, he likes to talk to others.
is important in every job.
. Everybody has their own personal nowadays
. Minnie and Mickey share the same , they both like volleyball.
. This trains us from Bangkok to Chiang Mai.
. Red is now a . Everybody wears red color.
. That pop star is famous among

communication such as e-mail, instant messenger and social

network is fast.
9. A new release Adidas shirt is so . Everyone has it.

10. Numerous factors to job satisfaction.

finam : https://www.freepik.com/free-photo/multi-ethnic-young-people-using-smartphone-and-tablet-computers_1174226.htm

#term=friends&page=28&position=45/
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Directions: Read the text and check the sentence True or False.

1. Young people enjoy meeting and communicating with others on social

networks.

. Europeans do not communicate on Social Network.

. Photos and videos of personal life are on Social Network.

. It is harder now for people to express themselves on the Internet.

. People can’t comment on video on YouTube.

. Social allows two ways communication such as chat and instant message.
. In the United States, Facebook isn’t popular. The most popular is Bebo.

. Social networking sites are popular among college students.

. Everyone can create your own website or blog.

10. Online communication can’t create a feeling of separation between people.
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Directions: Discuss the following questions in a group.

1. Why do teenagers love online communication?

2. How social networking sites allow people easier?

3. In your opinion, what would the world be like if there was no Social Network?

4. In your opinion, what is the benefit of Social Network?
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F. Mind Mapping

Directions: Read text 1 and fill in the appropriate information in the map below.

[ Social networks in the past ] [Social networks in nowadays]

he reasons for the social networkin

on social networking site?

[ What do people love to do
T

spreading so rapidly.

[
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G s izi
. I

Directions: Write sentences or a short paragraph using the keywords from
mind mapping [F.] to conclude the reading passage about
“The Popularity of Social Networks”.

Jll 12:03
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Directions: Choose the best answer.

1. All the following are part of social networking sites in nowadays except

A. Twitter

B. Bebo

C. Caera360
D. Facebook

2. According to the passage, what make Social Network site very popular?
A. Social networking sites are full of photographs.
B. Social networking sites are commmutative.
C. Social networking sites are attractive.

D. Social networking sites are interactive and personal.

3. Which of the following can you infer from the passage?
A. Today, people like to connect with other and they are social.
B. In Japan, people don’t join Facebook. They know only Mixi.
C. Social networking sites become popular for only teenagers.

D. E-mail and instant message are the most popular site for people.

4. The word “interactive” is closest in meaning to
A. involving communication between people
B. liked, enjoyed, or supported by many people
C. without waiting or thinking

D. fast or sudden

5. What is the main idea of this passage?
A. Sarah enjoys meeting and communicating with other.
B. The growing popularity of social networking sites.

C. The websites are free to use.
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6. Base on the reading, what can you infer about social networking sites?
A. Social networking sites are popular only in the United States.
B. Websites are popular because they are cheaper than cell phone.
C. For young adults, they can find their jobs from YouTube.
D. On social networking sites, people can see what their friends are doing

and thinking.

7. According to the passage, why is the social networking trend spreading so rapidly?
A. People are interactive.
B. People are social.
C. People are communicating.

D. People love work.

. The word “we” in line 21 (paragraph 3) refers to
A. websites
B. their friends and families
C. people

D. a Harvard university student

9. The word “express” in line 41 could best be replaced by
A. write
B. discuss
C. spread

D. show

10. Which of the following statement is NOT true?
A. In the past, the communication on the internet went in only one way.
B. People enjoy using social networking sites because someone forces them.
C. The internet is a good way to socialize and communicate.

D. Teens say that online communication can make people keeping in touch.
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Pre-test g

[
A. Pre-Reading

Part A
. Answer will vary
. Answer will vary

. Answer will vary

. message
. especially
. connect

. Spread

. express
\

- °
B. KWL-Chart

Answer will vary




4 D
C. Vocabulary Reinforcementg

. interactive
. communication
. blog

. interest

. trend
. teenager

. online

1
2
3
il
5. connect
6
7
8
9

. popular

10. contribute

D. True or False &

1. True 6. True
2. False 7. False
3. True 8. True
4. False 9. True
5. False 10. False

r
E. Rearrangement @

1. Answer will vary

(Ex.) It creates a feeling of separation between people.

2. Answer will vary
(Ex.) One way communication is newspaper and television. In the past,
people would use telephone when they are necessary.

3. Answer will vary
(Ex.) People can share photographs of themselves and of others at
any moment and keep in touch.

4. Answer will vary

5. Answer will vary




F. Mind Mapping

(Answer will vary)

[ Social networks in the past ] [Social networks in nowadays]

Anyone can have their own

ol

1

Websites only had information website, blog, or page on sites like
for users to read like newspaper or Facebook. Readers are now also
television. All of the communication writers and can easily add material

went in only one direction: from to the Web. People can express their

| [ NS |

the website to the users. own ideas, and they can put their

own experiences online.

What do people love to do
The reasons for the social networkin
on social networking site?
spreading so rapidly.

|

1. post a link to a site with their

favorite song or band

1. People are social, we like to
) ) 2. join groups with others who share

communicate with other people.

their interests
2. Social networking sites are
) ) 3. post videos of themselves on site
interactive and personal.

like YouTube
3. The users write what is on the site.

) , 4. comment on photos and videos

People can express their own ideas,

of their friends.
and they can put their own

. i 5. create their own website, blog,
experiences online.
age on sites like Faceb
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